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A. DETAILS OF COURSE 

1. Course Name Marketing in Healthcare 

2. Course Code MNP309 

3. Credits (SKS) 2 (two) SKS 

4. Semester / Term  VII (seventh) 

5. Study Program Bachelor of Public Health 

6. Student Learning Achievement Students are able to comprehend the concept and implementation of marketing in health sector  

7. Course Learning Achievement  1. Identify individual and organizational obligations in the context of essential public health services and basic functions  

2. Identify and apply basic research method used in Public Health 

3. Conduct negotiation and develop contract and other documents for procurement of community-based services 

4. Identify internal and external issues that may have impact on the application of essential public health service (composing Strategic 

Plan) 

8. Course Description This course studies the concept and application of marketing in health sector  

9. Course Prerequisites (if any) Quality Management for Healthcare ; Organization Development 

10. Instructor Prof. Dr. Stefanus Supriyanto, dr., M.S. 

11. Teaching Assistants Dr. Ernawaty, drg., M.Kes. 

Maya Sari Dewi, S.KM., M.Kes. 

 

B. TEACHING PROGRAM 
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Week 

Skills expected at the end 

of each learning phase 

(Sub-Course 

Achievement)  

(C, A, P) 

Study Materials 

 
Teaching Methods 

Additional 

Materials 

for 

Learning 

Meeting 

Time 

Course 

Objectives 

Criteria and 

Indicator of 

Evaluation / 

Measurable 

Learning 

Outcome 

 (hard dan soft 

skills) 

Mark / 

Grade / 

Percent

age (%) 

Reference 

Number 

 

Ref. 

(number) 

1 2 3 4 5 6 7 8 9 10 

1 Students are able to explain 

the development of 

marketing concept and 

service marketing 

application in health  

1. Course contract 

2. Concept of Service: 

a. Product 

definition 

b. Definition of 

service 

c. Characteristics 

of service  

3. Marketing concept: 

a. Definition of 

marketing 

b. Elements of 

marketing  

c. Types of 

marketing 

4. Concept of service 

marketing: 

a. Definition of 

service 

marketing  

1. Lectures 

2. Discussions 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 
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Ref. 

(number) 

1 2 3 4 5 6 7 8 9 10 

b. Elements of 

service 

marketing  

c. Types of service 

marketing  

d. Service 

marketing 

application in 

health sector  

2 Students are able to explain 

the evolution of marketing 

concept  

1. Difference 

between product 

marketing and 

service marketing  

2. Evolution of 

product marketing 

and service 

marketing 

concepts  

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

3 Students are able to explain 

marketing strategy dan 

application in health sector  

1. Marketing strategy  

2. Targeting 

3. Positioning 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

 1-15 
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1 2 3 4 5 6 7 8 9 10 

4. Teamwork  

4 Students are able to explain 

about marketing tactics 

1. Marketing tactics: 

a. Definition of 

differentiation 

b. Elements of 

differentiation 

c. Process of 

differentiation 

d. Definition of 

branding 

e. Elements of 

branding 

f. Process of 

branding 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork  

 1-15 

5 Students are able to explain 

about marketing mix 

1. Marketing mix 

2. Product/service 

3. Price 

4. Place 

5. Promotion 

6. Service marketing 

mix in health  

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 
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1 2 3 4 5 6 7 8 9 10 

6 Students are able to explain 

about marketing mix 

1. Brand 

a. Definition of 

brand 

b. Elements of 

brand 

c. Types of 

brand 

2. Brand 

management 

a. Definition of 

management 

b. Dimensions of 

brand 

management  

c. Brand 

measurement 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

7 Students are able to explain 

the concept of brand value  

1. Brand value 

concept 

a. Definition of 

brand value  

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 
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b. Elements of 

brand value  

MID-TERM EXAMINATION  

8 Students are able to explain 

about consumer behavior 

1. Consumer 

behavior 

2. Consumer 

decision making 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

9 Students are able to explain 

about consumer satisfaction 

1. Definition of 

consumer 

satisfaction 

2. Measurement of 

consumer 

satisfaction  

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

10 Students are able to explain 

about customer relationship 

marketing 

1. Definition of 

customer 

relationship 

management 

2. Definition of 

customer 

relationship 

marketing 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 
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Ref. 
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1 2 3 4 5 6 7 8 9 10 

3. Differences 

between CR 

management and 

CR marketing 

4. Elements of CR 

marketing 

5. Measurement of 

CR marketing 

11 Students are able to explain 

about interactive marketing 

1. Definition of 

interactive 

marketing  

2. Characteristics of 

interactive 

marketing  

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

12 Students are able to explain 

about marketing research 

method 

1. Definition of 

marketing 

research  

2. Marketing method 

research 

1. Lectures 

2. Discussions 

 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

3. Leadership 

4. Teamwork 

 1-15 

13 Students are able to explain 

about capita-selecta 

Capita-selecta 1. Lectures 

2. Discussions 

LCD and 

Whiteboard 

2x50 

minutes 

 1. Discipline 

2. Communication 

 1-15 
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 3. Leadership 

4. Teamwork 

FINAL EXAMINATION 
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